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BALIMARBETEMBENTE > TRBENSE
Paradigm of the I::l'o:ra‘;ii;:'-decision process. & %

(ANTECEDENTS) ] /15 R IBFR process) (CONSEQUENCES |
% FF Continued Adoption
Communication Sources }_]_ ?] /‘E\ :

Receiver Yariables ﬁ% % E] £
Discontinuance
1. Personality 2% |
R1= 1
::'m.ﬂ.::ilc‘ ﬁ%ﬁﬁ (Cghannels) 1. Replacemeﬂt % ﬁ
: tt%ﬁgntmrd 2. Disenchantment
changeli o ey — ARy ¥ 7 ¥
' = 2
& ?&%ﬁﬁ:ﬁ_. KNOW'LEDGE e PERSU{:SlON i DEC:|S|ION D CONFIWAIION e
e.g., cosmopoliteness ; A
Yo % Fadk AR RE R

3:‘g';miv :eaed for

the innovation 2% 2 & H

GEen FF e 408 R Bk Jo Bl 4

‘ Social System Variables Perceived Characteristics of Innovations 8%, 35
1. Social System Norms 7+ @ % % J35]  1.Relative Advantage g 4834 :
2. Tolerance of Deviancy 46 £ 75 7h 2. Compatibility 45 75 1 | Liter Adoption [
3. Communication Integration 3 Zf £<4- 3. Complexity #8 %Mk Rejection
4. Etcetera 4. Trialability 34T HEFF Continued Rejection e jum=

5. Observability ] #, g.tg:_
72 g
g TIME B 1=

*For the sake of simplicity we have not shown the consequences of the innovation in this paradigm but only the consequences of the process.






[I1~ ZBIERwc > LELE  BBFX TR

A, BB - AR 7o “KAATARSTF S FRA G Hwm”  (Gek
Z 5:16)

B. ﬁﬁfrmsz: BT o L fARE > BB R; F T A o ARl BIIEEEAR

1. 4p ¥t B4 Relative Advantage : 799 < /% Jf # A
3o ERATATR I ReP A KRR Fihkx e (1)

2. 40 % #Compatibility : & ¢ B ik » srRiR e PR &

“ i £Felt thg & f ERfoHhZfE o (1)

3. #i7HTrialability : A S#ERFERARYE > k7T & >
VUSRS o A PRE "BET UE TN PR AR
g (4)

4. 7 212 0bservability @ X P42% 5§ FIAIRTeRR % > ¥
ARG PRET AIAT KBEE AU S g o U
- BEE P ARG ERGOE RAZRE 7 (4)

5. 4f setComplexity : ARREIIIRfedk ® LIRT - 4 FjRAR3
Fan kAT AARFRFEGIEPR PR ()




[I1~ FHR SR L REE LRE R
8- 3?%464?% Opinion Leaders °

D. B b Bl » FHEFARFEIRFIRR 4o} R - BEfril g 5

o w%h Y£R8 o Pf'ml“a‘;__&.g"f' B SRR IR R 5 oo
R MRS B B IR R ﬁi—*—lDonnle Yen
for BF R L Hx 0 £~ Jiang Wen®" & 3¢ + ®Star Wars" € o
*%— B Rogue One" 1 ¥ (% L -X #Hloise Watt» "B % 43%- &ﬁi
AROR R AT B WA 2016519 10 )

BiEALE AR T FRAPL > e RETFAL RAREP A
Cosmopolitesfrik = #& % Localities2 R :ft X 4+ Continuumss > »
FRES PP YR ZETREEFIH o

#1#74 Innovators (2. 5%)

5 ##* F Early Adopters (13.5%)
5 8+ % &Early Majority (34%)
g8 + % #late Majority (34%)

B {¢ # 3 7 Laggards (16%)



E. B e PEARERAFABRRHA Ak
;Eéﬁ%ﬁéﬁﬁxﬁﬁﬁﬂiﬁﬁ%ﬁﬂk
. RI¥ME (2.9%)

FHkAE (13.5% )
FHEZ RS # (34%)
B ER 2 e K % # (34%)
xEEME (16%)

R D

Everett M Rogers,Diffusion of Innovations,Fourth Edition (New York:The Free Press,1995) p.262



X + sd

X—sd

X — 2sd

INNOVATORS




11+ FHF o AR RERL P

F§¥iﬁﬁﬁﬁaa&§ﬂam§ﬂ
B (A #rE4:15)
G.R#FhaKe® EPRE » F4E ¢ >
P RTREF K K RITHS
(B *4m550:44) -






IV. z&f-R*

ARERWAE BRI ERIARE >
2 B EPREAL o (B x4m520:28)
B.AMEZ 5 2F Mg j
ni-‘FRﬁrJr‘-'m* Fiv g .&.m”*'f'
}‘ Zeh o B P -flr'i\- e e BK@‘;;_L%"?K
e i A Aﬁ'ﬁm‘: s g frfs 5 0 BT K
ﬁ%’i%i '3\‘5\'%, ATERPHE o
(5 «mazo 24 28)



IV, 3 %fom?

B
1*"#%%?}(’“ t”‘B?KJLAiLa
Tl Jo ik zé i 3
,é*ﬂ‘i'ﬁ"’” ﬂ“f’»‘fl}?{ﬁ / / ",']—
FERIRET F o #iPE :b% y I

5 ¥ 14 }‘Jcmo

Z&ﬁ—gﬂ%i&w RE & LERIRE
€¢ RINRTRE o P BB PER
e §TeL in R %4 ‘?"J‘% ?

3. 3 1 B AIFLNFE o BRREBPS
- BHIELFR?



1 AR
o g Ao
4‘714.31?‘?: R A T,
B 6 AR AT § (5T
ﬁ}fkmo

) BIATE Rl 7 :
.]}ﬁ:ﬁf{uﬁ‘:? (FH T ;;}d B2 )



IV. z2&fR*
i 14T

A R r4c7n 4 BABS 2B (2 erdy:
11) » ¥+ E 52 K1 FRE P4 >
RAAPF L - oG BAEF R
%’W’ggﬁﬂ;,ﬁmg (g8
#$43:15) » HEAL o Bz e §
B4 iR { F ek B IR ARAR R B AT 2 e
A8 ii&‘%’»ﬁﬁﬁ;:ﬂzﬁﬂ ? ﬁ"l”ff'i vi‘



B indrrfl g BAGE I (M&29734:11) » BF &t
ERERIFIRThL > LB parg L - 4> 25 Big3
BP0 ko FREEZ IARAR (REHES15)

PR g i 2 6§18 05 f § o PREARAR S B AT
% end B AR IERavES ? B ok

a. M3 ipE B

1) B H#k-3 4:8 o522 3 1:17. 8
Pl ARG ? (¥ iy A chi b £ E
SR PP IER TR e Sep
*Bf?‘;ﬁ‘l]’ffﬁ'l%%ou’ﬁ J‘Z‘ig"" »,T___F%J G
J‘_%{;W;F%}gm— E

2) B Ffakg 9:27 BR P AE? (FHELF K
F¥- BERKAE S AKAAES A ETEY R ?



IV. 2 &fcik*

BEdaE]

4 Rmicdoriiy BAEHRY (A 4E4:11) - £V RFEIE K FRE
m*’*ﬁﬂWW¢4—ﬁ’£¢ BiR3 T i  FREE LI UAR
(#®E#33:15) > By ih J_f.fﬂ..ﬁig E”'fT{’ﬁﬁii"'ﬁ’?mﬁ'ﬁ%ﬁqp
ATE i et @:éi’ﬁ‘ﬁwﬁm g ? Rk

b. M¥ippit:

1) 4ok G $- B BAH P E RO BRIFR? RV UL

i ()
PBRESRARAPESAT IR E O - B dpe ~ WP iR AR o
FEF G (4o **ﬂ#ﬁﬁ%?v&.ﬁil :19-20) - # A pApS o

2) B3 FAREZ? Y 4R6:4ERKR? IwkFaH- B f&%’i‘ﬁz’ {R¥ P
e - A RBEFT U LE - TR ERNF W Fl- BRIWT U

Brlkechag @3- BEAFTEFF (e S HBaT bR ki
#) PR = - e - o AR L 3 AP R R
Z-e FHERTR FER TR NS EDS Rt A FRMET

—
-
—



V. 3 %fom?
i 1 AL

L i do?Rilt g BARE B (A 9401]1) > E£F R
flli%rlﬁ-mim* ’ w”'f\urwrﬁ A - 3k > p‘aj-f ® 4%
mmg;,,e,?gfgci;‘@ H(pEHFI:
5) 3B RGN A 13 ¢ §Te n,G "ﬁ:‘}’;;y B PR AL AR
AT A B BB ERAUES 7 RoT ek

M TR RIPAR? MR SRR EY
i‘% thd £ Pt A Pend 5o —f-f B'Sﬁ;]io l-‘i?-?g
T’:yb o 13 // 'F“}ﬁﬁftfé }\x‘ . fg&}\\. ﬁi/é E‘%}s R 9 (‘E*’F
foE 11:1)

MR RIIEA DS A F R (6
B it uﬁaﬁﬁgg‘i:ﬁi&mﬂ‘? "3‘3§fg;ifn
g%ﬁm'”

.m‘fv oo ’&\‘

el

C.



o

R Aot G BAY B (A1)
TFRFEINERIFRIT PR > f APy
Aok X7 BAGE hEY e FAEEL S
Pl (REH33:10) » HEF T chwmit
El.ﬁ’ii?[z'v in  F okH B 7R ARARE 5 ATH S i
Ui AR ERIRS ? R ek
e. M RN BT H 9HIES 3 16405
210:9. BIFAR? TR i L Ik
AEddgE > Edct H o SR AT UG
R RN T RN R & R
HOTEFORFBRRBER ) F B L > 7 A
B L 8 3o B 0 30 B g iniy
LIEH MR o BB A TRARE /T BBy
13 B e it eA IR E folc B # 210 B 5 -



S

L

R o7ttt 3 @ig3 28 (23 9Ed
11) ,g,?;zﬁﬁﬂggl%aiﬁﬂ R
Ny A — 4% 5 L 1B AR B cELe i
EgﬁgﬁﬁﬁiﬁQ&@%aﬂ%ﬁ&?
B zﬁjﬂ{t’&ﬂ' gé%‘]’g&ﬁ:i"ﬁii“é’ﬂs:&ﬁ
WY A ATRZ A B fg;*%gﬂr:ﬁn“% ! ®
7T frid ik
GRS LGy e
- LAFRw AT o R - BRI A
AFERHR? (sl BF) deR
REFRIRT? M B45E el BORT > A
FERRIP B el A BUE 2 FE i R frAE
% K g;gf»m‘:s Ul B S N =YY
FERE '




i a4

LR OB Efrii R K g 3L B

7% — ) AR PER o

A. i

.E

3
1.

%{z ﬁﬁ,m, T 7 B E e
BXYPF -3 RB¥ LNFIZ AR
;.{71 LT R o

}ER e oo FAEA

P B # R E R eng @ o
27 e doo FHFFL

?’6\‘33}3

-
B
2.7
ek

$14oR 3 £ RTEE o



7 R Resources

)

Rogers, Everett M. Diffusion of Innovations, 4th ed. (New York: The Free Press, 1995) Including
Slides 13 (p. 392), 22 (p. 163)

and F. Floyd Shoemaker, Communication of Innovations: A Cross-Cultural Approach,
2nd ed. (New York: The Free Press, 1971) Including Slides 23 (p. 102), 27 (p. 182)

Seely, Edward D., “Christian Education Goals and Objectives, With a Focus on Level III
Objectives: How to Be Sure that Your Students are Understanding and Doing What You Have
Taught Them,” PPT on the Christian Education page of the Websites listed below.

, “Curriculum Development and Lesson Planning: For Teachers & for Teachers of
Teachers,” on the Christian Education page of the Websites listed below.

, “Defusing Fear of Innovations: Facilitating Change in the Church” on the Church
Leadership and Administration page of EDS’s two Websites, www.fromacorntooakl2.com or
www.edwardseely.com and https://seelyedward.academia.edu/.

, With an Eye on the Future: Development and Mission in the 21st Century, Duane H.
Elmer and Lois McKinney (eds.), Monrovia, CA: MARC, 1996, pp. 223-229 and the international
journal, REC FOCUS, \Vol. 3, No. 3, September 2003, pp. 40-61.
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